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EDUCATION 
Alfred University, Bachelor of Science 

Harvard Business School, Advanced Management Program 

Georgia Institute of Technology, MBA 

 

BIO 

Julie Francis is Constellation’s senior vice president, Commercial and Category Development reporting 

to Bill Newlands, chief operating officer. In this role, Julie leverages Constellation’s unique position 

across beer, wine and spirits to develop and deploy plans that bring multi-category perspective and 

capabilities to national accounts, thereby bringing value to businesses as well as their shoppers. She 

also leads Constellation’s total beverage alcohol (TBA) Growth platform, working with sales and category 

teams on how to best capitalize on TBA opportunities to drive profitable growth.  

Constellation Brands, a Fortune 500® company, is a leading international producer and marketer of 

beer, wine and spirits with operations in the U.S., Mexico, New Zealand, Italy and Canada. Constellation 

is the No.3 beer company in the U.S. with high-end, iconic imported brands such as Corona Extra, Corona 

Light, Modelo Especial, Modelo Negra and Pacifico. The company’s beer portfolio also includes Ballast 

Point, one of the most awarded craft brewers in the U.S. In addition, Constellation is the world leader in 

premium wine, selling great brands that people love, including Robert Mondavi, Clos du Bois, Kim 

Crawford, Meiomi, Mark West, Franciscan Estate, Ruffino and The Prisoner. The company’s premium 

spirits brands include SVEDKA Vodka, Casa Noble Tequila and High West Whiskey. 

Before joining Constellation Brands in June 2017, Julie accrued more than 20 years of broad-based sales, 

marketing, strategy, operations and general management experience. She joined Coca-Cola Enterprises 

(CCE) in 1995, holding a number of leadership positions during her tenure, including area vice president; 

Midwest business unit vice president and general manager;  vice president of sales and marketing for 

North America; and most recently, the Chief Commercial Officer for Coca-Cola Refreshments (CCR), a 

+$20 billion subsidiary of The Coca-Cola Company. In 2016, Julie became a director for Nottingham Spirk, 

a premier business innovation and product design firm that has helped to bring more than 1,000 patent-

protected products to market.   
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